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Could there be a more iconic village  
hub in Brisbane than Racecourse Road? 

There are racing carnivals and fashion days, long  
lunches with families or late lunches with friends. 

There are generations who have enjoyed the hue 
and shade of the Poinciana trees whilst wandering 

Racecourse Road by day, and many more who  
felt the soft ambience by night.

There are few villages in Brisbane that can  
boast this appeal and longevity.

Racecourse  
TO THE RIVER 

Racecourse 
TO THE RIVER
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BRC.COM.AUEAGLE FARM RACECOURSE
230 Lancaster Rd, Ascot QLD 4007

DOOMBEN RACECOURSE
75 Hampden St, Ascot QLD 4007(07) 3268 2171

9 OCTOBER -   6 NOVEMBER
EAGLE FARM RACECOURSE

SATURDAY 9 OCTOBER

X X X X
QUEENSLAND CUP RACEDAY

SATURDAY 16 OCTOBER

 
SUPER SATURDAY RACEDAY

SATURDAY 23 OCTOBER

OSCAR OSCAR SALONS
LADIES RACEDAY

SATURDAY 30 OCTOBER

MOËT & CHANDON
DERBY RACEDAY

TUESDAY 2 NOVEMBER

CANADIAN CLUB
MELBOURNE CUP RACEDAY

SATURDAY 6 NOVEMBER

 
STAKES RACEDAY

ON SALE NOW - BOOK TODAY

2021 - 2022
MEMBERSHIPS
NOW AVAILABLE
JOIN OUR STABLE TODAY!
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With the Brisbane River at one 
end and Eagle Farm Racecourse at 
the other, there is something very 
special about Racecourse Road.

Poincianas create an avenue 
of shade for visitors in the 
heat of the day and a blaze 
of colour at Christmas.

At night, the splendour 
of thousands of fairy lights 
turns the precinct into a 
magical wonderland.

www.brisbanehypnosisclinic.com.au/alcohol

New Farm Hypnotherapy
with over 25 years experience

ARE YOU DRINKING TOO MUCH?

CALL  US TODAY ON 3254 1373

If you are concerned about how much or how often 
you drink, if things seem out of control, we can 
help. Using proven hypnotherapy techniques this 
unique program will make you feel healthier, fitter, 
better about yourself and you’ll be in control again

STOP SMOKING PERMANENTLY

www.brisbanehypnosisclinic.com.au/smoking

Quit Smoking permanently and 
painlessly in just 7 days

• No drugs • No nicotine replacement

• No weight gain • No undue cravings

• No mood swings Call 3254 1373

- RAW MEALS 
- HEALTHY TREATS 
- SUPPLEMENTS 
- ENRICHMENT

880 BRUNSWICK ST,  NEW FARM 
WWW.HEALTHYPAWSCO.COM.AU

Love them,
inside & out

07 3076 5590

3254 4965PH .

PO  BOX 2551
New Fa r m Q,  4 0 0 5

A LOCAL MAGAZINE FOR ASCOT, HAMILTON, HENDRA, EAGLE FARM, 
WOOLOOWIN, CLAYFIELD, KALINGA, NORTHSHORE, ALBION

edi tor ia l@ my v i l lagenews.com.au

myvillagenewsbr is

adver t i s ing@ my v i l lagenews.com.au

NEXT BOOKING DEADLINE FRIDAY 10TH SEPT

V

The three Carrigan sisters are each 
vying for a spot in St Margaret’s 
First VIII rowing crew, as part of 
the reigning Head of the River 
Aggregate Cup champion shed.

Primrose, the eldest of the three 
sisters and this year’s rowing and 
boarder captain, has been rowing 
for the past five years and never 
dreamed she might one day row 
in the same boat as her sisters.

“It wasn’t until last year, when Holly 
joined the First VIII, that I imagined 
we might all end up rowing together 
in my senior year,” Primrose said.

Twins Holly and Paige are a year 
younger and both acknowledge that 
while they always wanted the chance to 
row with their elder sister, they knew 
it wasn’t going to be easy to achieve.

All three girls say they are 
competitive, but also incredibly 
supportive of each other too.

“We get along pretty well and 
help each other to be better 
and keep improving in each 
training session,” Holly said.

“We play many sports together 

St Margaret’s triple 
rowing threat and we are competitive; however, 

we’re also happy to be beaten 
by each other,” Paige said.

Growing up on their family 
property near St George, the girls 
had no idea about the sport of 
rowing before attending boarding 
school at St Margaret’s.

“The largest body of water 
we had at home was a dam.

Nowadays, to stay rowing fit when 
they return home on school holidays, 
the trio can be found running around 
their cotton farm, riding their 
horses and helping their parents 
with farm work on the property.

Primrose, who is in her final 
year at St Margaret’s, has been 
recruited to row on the University 
of Massachusetts college team 
when she finishes school, a pathway 
inspired by several St Margaret’s Old 
Girls who have gone before her.

Heading into the 2021 rowing 
season, the sisters know they are 
in a unique situation and hope they 
get to experience not only a season 
but potentially a win together.

“To share this experience 
with the twins is something I will 
never forget,” Primrose said.

Racecourse 
TO THE RIVER

See the 9 page special feature from page 17

Come and enjoy a coffee in 
one of the many cafes or chill out 
with an exotic cocktail and food 
in one of the bars or restaurants.

As well as the most amazing 
beauty salons, boutiques, 
health clinics and gift shops, 
you can book your next trip 
away, get a script filled and buy 
some new eyewear or toys.

But don’t take our word 
for it - just ask Brisbane City 
councillor for the Hamilton 
Ward David McLachlan, who’s a 
huge fan of this iconic locale.

For him, the Poincianas 
blooming signals the start of 
warmer weather and longer days. 

“Now is the time to enjoy the 
vista of Racecourse Road, renew 
acquaintances with long-standing 
great businesses and meet the 
street’s new businesses,” he says.

Holly, Paige and Primrose

mailto:editorial%40myvillagenews.com.au?subject=
mailto:advertising@myvillagenews.com.au
https://www.instagram.com/myvillagenewsbris/?hl=en
https://www.facebook.com/myvillagenewsbris/
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A second submission aimed at helping 
reduce the ongoing aircraft noise issue 
in suburbs such as New Farm will still 
focus on what the allowable tailwind 
speed should be at Brisbane Airport.

This is despite the fact that the 
Civil Aviation and Safety Authority 
(CASA) last week rejected a request 
to lift the tailwind allowance 
from 5 knots to 10 knots.

A lift in the tailwind speed would 
see a lot more planes fly over Moreton 
Bay instead of over city suburbs.

Federal Member for Brisbane 
Trevor Evans (pictured) said the CASA 
response was terribly disappointing 
and incredibly upsetting.

But he said there had always been 
a possibility that CASA would reject 
this application so the groups and 
experts, who came together to work 
on this application, had already begun 
working on an amended application.

Mr Evans said the reason CASA 
has given for arbitrarily dropping 
the tailwind allowance at Brisbane 
Airport from 10 knots to 5 knots 
last year was “that it was global 
best practice in terms of safety”.

He said CASA had, however, offered 
its assistance to work on an amended 
application which presumably means 
an amended application would 
have a higher chance of success.

“The (original) application that 
went in was for the 5-knot limit to 
be replaced with 10 knot incoming 
and a 10 knot outgoing (limit) so the 
amended application will potentially 
adjust one or both of those rules or 
there’s a number of other subsets. It’s 
still the tailwind speed issue,” he said.

“I don’t have an exact date in 
terms of when the next application 
will be finalised. But I do know that 
a lot of work has gone into this 
amended application even before 
CASA’s decision was made.”

Mr Evans is recommending that 
affected residents register their 

Tailwind saga 
continues 
By Judith Maizey 

interest in becoming involved 
in the Airservices Australia Post 
Implementation Review (PIR) of the 
second runway at Brisbane Airport.

“My best information this week 
is that they will be releasing their 
terms of reference and it will then 
be available for public comment by 
the end of this month,” he said.

“It’s very, very important that 
residents register their interest 
and follow that up by making 
submissions when the Post 
Implementation Review opens.”

Visit engage.airservicesaustralia.com/
brisbane-airport-flight-path-change

  It’s very, very 
important that residents 
register their interest and 
follow that up by making 
submissions when the  
Post Implementation 
Review opens.  

Sign and share the 
BFPCA petition to the 
Parliament of Australia
bfpca.org.au/petition 
Please sign BFPCA’s petition to 
the House of Representatives 
before 1 Sep 2021. We are 
asking the House to:

1. Amend the Air Services Act 
1995 to free Airservices Australia 
from its regulatory capture by 
the aviation industry and ensure 
it protects the human and 
natural environment, community 
amenity and residential 
areas from the effects of the 
operation and use of aircraft.

2. Review to what extent 
the ministerial approval 
granted in 2007 relied on 
flawed and misleading data, 
with a view to revoke the 
approval of the current 
aviation airspace management 
plan for Brisbane Airport.

The petition will be 
presented to the House and 
may also be referred to the 
Minister for Transport.

Thank you!

BFPCA

http://engage.airservicesaustralia.com/brisbane-airport-flight-path-change
http://engage.airservicesaustralia.com/brisbane-airport-flight-path-change
http://bfpca.org.au/petition
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* T&C apply

Fortitude Valley, Shop 2 / 27 Doggett Street (Opposite Space Furniture)  T. (07) 3854 1688
Bundall, 91 Ashmore Road  T. (07) 5511 7110
designinitial.com.au

15% OFF
STRESSLESS®

SALE IN-STORE NOW

COMPLIMENTARY INTERIOR DESIGN CONSULTATION  |  Book an appointment today

Got an issue?  Need to raise a community concern? We’re here to 
help: email your Letters to the Editor to editorial@myvillagenews.com.au

Check cervical cancer symptoms 
I’m concerned about your list of  
cervical cancer symptoms 
outlined in the article from 
(My Village News, July)

I am a cytologist of many years 
experience and I suggest you review 
the list of symptoms you provided 
with those in the National Cancer 
Screening Guidelines. This is a 
document used by Medicare and  

Editor’s note:
The symptoms mentioned 
in the fact box at the end 
of the article which the 
author sourced from a health 
website that we believed 
was credible. We apologise 
for any inconvenience.

Swift hits the spot
What a beautifully crafted piece of 
truth sarcasm by Swift. If only our 
decision makers could appreciate it 
for what it is. Let’s not make Brisbane 
another Venice, drowning liveability 
through bad decision making.  

Jenny Cobbin

health practitioners and is an 
evidence based outline which 
includes symptoms for cervical 
cancer.

You will find that bloating and 
pain (unless persistent deep 
dyspareunia) are not listed. 
Although a CST is available to all 
regardless of symptoms.

I am very happy that your 
article will increase testing and 
remind women to get tested. This 
is especially important now that 
the new screening interval has 
increased to five years.

Gary Rickard

mailto:editorial@myvillagenews.com.au
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Brisbane’s 
Art Boat

BRISBANE FESTIVAL AND NORTHSHORE PRESENT

A floating art experience  
hitting the water this September.

3 – 25 Sept | Northshore, Hamilton
Find out more at brisbanefestival.com.au

Tucked into one corner of a 
quiet street in Albion is a little 
piece of whimsy that delights 
and attracts all who see it.

Created by Joanne Dempster, the 
picturesque scene is a collection of 
pretty little Gable-style cubby houses 
housing two chooks and five doves.

There is also a flourishing flower 
and herb garden to attract the bees in 
a nearby hive, as well as a bird feeder 
and water dish for local fauna.

Ms Dempster, who has lived in 
Albion for the last 15 years, said she 
started her verge garden and chicken 
coop at the start of Covid.

“This was an overgrown council 
patch full of weeds and lots of 
different trees – it was very ugly,”  
she said.

“I just thought it would be nice to 
do something for the community. 
We have lots of children in the 
neighbourhood and I thought it would 
be nice for them to see some chickens 
and collect the eggs.”

Ms Dempster said she started out 
with four baby chicks, but had to give 
three away as they were roosters.

Jo’s garden delight
By Judith Maizey 

She said the two chickens she had 
now were called two-toed Tina as she 
only had two toes and Miss Marple.

“Tina has quite the personality and 
attitude whereas Miss Marple, the 
brown one, is the calmer of the two. 
She’s just happy being a chicken and 
doing her own thing,” she said.

“The doves were a gift from my 
partner’s friends, who live at Blackall. 
When we visited them we admired 
their white doves and the next time 
they came down they bought us four 
and they keep multiplying. They’re very 
lovely, quiet and pretty to look at.”

Ms Dempster said both chickens 
laid an egg a day and any surplus was 
gifted to the neighbours.

lovely it is.
“I am community minded, I like 

doing things that will bring joy to 
other people so that’s kind of the 
inspiration behind it.”

In 2016, Brisbane City Council 
introduced a policy which allows 
residents to set up gardens on 
verges or nature strips in front of 
their houses.

She said she was delighted her little 
garden had become an attraction for 
people out walking.

“When they see it from the end 
of the street, they come and take 
pictures of it,” she said.

“I didn’t realise it would become 
a sightseeing spot for people out on 
their walks, but it’s very humbling 
when people come up and say how 

  I just thought it would 
be nice to do something 
for the community. We 
have lots of children in 
the neighbourhood and I 
thought it would be nice for 
them to see some chickens 
and collect the eggs.  

Verge garden in Store Street. Photo by Isabella Guzman.
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07 3862 1553 O P E N  D A I LY  6 A M  -  9 P M  @thealbionmarketplace

Campos coffee  •  Premium Deli  •  Fresh Produce  •  Meats  •  Cheeses  •  Flowers  •  Ample Parking

Introducing The Albion Marketplace
S E RV I N G  T H E  CO M M U N I T Y  DA I LY  F R O M  6 A M  TO  9 P M

Brisbane’s most exciting Fine Foods Market!
The Albion Marketplace is your one-stop shop for all your grocery needs. We are your new fine foods grocer offering a vast range of exquisite 
foods including deli, bakery, produce, meats and cheeses. Our fine foods cater to all your organic, gluten-free, vegan, health, and well-being 
needs. Most of our products are locally sourced to help grow and support local Australian businesses. We also have Campos Coffee and fresh 
flowers plus we are open daily from 6am including public holidays. Visit us in store for an exciting shopping experience like no other!

Y O U R  L O C A L  G R O C E R S H O P  1 / 6  C R O S B Y  R D  A L B I O N  Q L D  4 0 1 0
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The crew at coffee roasters and 
brewing company, Fonzie Abbott, 
in Albion were still working flatout 
during the recent lockdown, 
but altogether differently.

Krista Pappas said her son, Dan, 
who owns the business, had to pivot 
again during this last lockdown 
to keep all his staff employed.

She said this had been the 
hardest lockdown to date as 

everyone was sticking to the rules 
and business had been very quiet.

“So Dan has had to pivot (the 
business) again because of Covid. Not 
being able to have the bar open for 
the brewery and as people can’t dine 
in, he decided we’d do drive-through 
pizza, beer and coffee,” she said.

“The feedback from customers is 
wonderful, they absolutely love it, 
they’ve been driving past honking 
their horns in support,” she said.

A star feature of the drive-through 
is Dan’s pride and joy, his 1990 
Land Rover Defender (pictured).

Fonzie pivots

www.atjanestable.com  ♦  contact@atjanestable.com   ♦  0410 261 013

 Book online at www.atjanestable.com 
Follow us on Instagram @atjanestable

COOKING WORKSHOPS: CHILDREN
Limited spaces available on Tuesday  

17th, 24th, 31st August, 3:45-5:30pm (9-15 yrs)
“Learn to cook favourite dishes from near & far”

School Holiday workshops will be added to website soon.

UPCOMING WORKSHOP: ADULTS
Friday 20th August, 12:00-2:30pm

Learn how to create a PLANT MOSS BALL with Andrea Fitzpatrick of  Botanick. 
Lunch provided. 1 space has become available due to ‘lockdown” postponement!

Planning a spring bouquet workshop – check website soon for details.
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Exceptional luxury car service for 
European vehicles from the best 

technicians using the latest technology.

Personalised service from an experienced 
team who have worked exclusively with 

European vehicles for almost 3 decades.

 Built by word of mouth and praised from 
more than 4000 faithful customers.

Book your service today.

3262 2422
36 Collingwood St, Albion  |  cometautomotive.com.au

EST. 1993

COMET AUTOMOTIVE  
Your Dealership Alternative

Starting a new business is tough at 
the best of times, but try starting 
one in the midst of a pandemic.

Since opening their high-end deli, 
coffee shop and supermarket at a cost 
of $1.1 million on January 29, this year, 
the owners of the Albion Marketplace 
have gone through four lockdowns or 
about 20 days of restrictions so far.

But, owner Varun Rana said 
it was especially difficult after 
the business was declared a 
hotspot by the Queensland Health 
Department because a customer 
who visited the store on June 
26 tested positive for Covid.

Mr Rana said after he got the 
phone call from Queensland Health 
on a busy Saturday morning eight 
of his staff had to immediately go 
home and quarantine for 14 days

“The news we were a hotspot was 
all over the media, everyone covered 
it...and that was fine, you need to 
make people aware,” he said. 

“But once everything was good again 
and my staff had finished isolation and 
we’d taken all the precautions, there 
was no positive reporting to say ‘go 

Business adapts to locals needs
By Judith Maizey 

and support this 
local business’.”

Mr Rana said 
sales dropped about 
33 per cent each time 
there was a lockdown.

“And it dropped by at least 60 
per cent when the business was 
declared a hotspot,” he said.

“People have started to come back. 
Some asked why we hadn’t closed 
after it was declared a hotspot, but 

we didn’t have to. But 
people were not clear 

about what was going on.”
Mr Rana said the 

government needed to deliver 
positive messages after a business 
was no longer a hot spot to help 
them get back on their feet.

“I’d like people to know we are safe 
and secure. My staff are all wearing 
masks, we’re doing the clean up, our 
shelves are full... and we want locals 

to come and support us,” he said.
“We’re doing catering, we’re 

doing platters, we’ve changed how 
we do business during lockdown 
and we want locals to come and tell 
us what they want as we’ve built 
this shop on what locals need.”

Have your say email us at 
editorial@myvillagenews.com.au

  

Government  
needed to deliver a 
positive message  

for business.

 

Photo by Chelsea Sipthorp

mailto:editorial@myvillagenews.com.au
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Thinking about having a 
wardrobe cleanout? Why not 
do it now for charity.

As part of Brisbane Fashion 
Month in October, Hanworth House 
is again hosting the Labels on the 
Lawn event to raise money for the 
Women’s Legal Service Queensland.

In the lead-up to the event, 
you are asked to declutter your 
wardrobe of all the pre-loved or 
new designer fashion, accessories 
and shoes that you no longer 
wear or have never worn.

Joli Boutique, at 2/118 Racecourse 
Rd, Ascot, along with Hanworth 
House in East Brisbane, will be 
drop-off points for all donations 
on August 28 from 10am-4pm.

Lauren Holland from Joli Boutique 
said she would give a $20 gift 
voucher to everyone who dropped 
off good-quality women’s designer 
garments before or on August 28.

“Last year was a massive success 
and we had some amazing designer 
ladieswear donated,” she said.

“We are after everything from 
Country Road right up to Dior.”

Decluttering for charity all 
the fashion

Tickets to the event on October 
10 are limited. Subscribe to the 
mailing list at hanworthhouse.
com.au to be notified for the 
date tickets go on sale. 

Phone 3391 7311.

At last year’s Labels on the Lawn event were 
Hanworth House CEO Marisa Vecchio (left) 
with former Queensland Governor Dame 
Quentin Bryce. Photo by Jade Ferguson.

     

WE MAKE 
MEETINGS  
EASIER

     

Workspace365 have meeting and 

board rooms for hire, with a variety 

of sizes and locations to suit your 

requirements.

Wifi, whiteboard and flat screen TV  

with HDMI. Plus tea, coffee and  

chilled water.

07 3155 3848 | reception.bowenhills@thebanyans.com.au
16 Thompson Street, Bowen Hills  Qld 4006

YOUR TEAM FOR 
BETTER HEALTH

General Medicine
Men’s Health
Women’s Health
Pregnancy, Newborn and Children’s Health
Skin Checks
Vaccinations & Immunisations
Sports Injuries
Travel Health
Mental Health
Eating Disorders
Addiction Medicine
Allied Health - Nutrition and Psychology

Opening in September 2021

http://hanworthhouse.com.au
http://hanworthhouse.com.au
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Commonwealth Bank of Australia ABN 48 123 123 124.  
ADV14924 190121

Hi, I’m Ian Russell, your local CommBank Branch Manager.  
As a proud member of the Hamilton community, I enjoy helping 
our customers achieve their lifestyle and business goals.  
I’m on hand to chat about your financial situation, answer your 
questions and suggest solutions that will help meet your needs.

We’re here to help.

Talk to me today.

 ian.russell2@cba.com.au   (07) 3268 1196

 CommBank Hamilton Branch
 26 Racecourse Road, Hamilton

Off the back of a memorable 
Stradbroke Season, the Brisbane 
Racing Club is already looking 
ahead to the next 12 months, 
encouraging more local residents 
to become a part of the action.

Memberships for the new 
season are now open and the 
club is keen to showcase itself as 
much more than a racing venue. 

Brisbane Racing Club data shows 
more than 70 per cent of its members 
live within 10km of Doomben and 
Eagle Farm and from that group, 
the vast majority live within 2km.

BRC Membership and Ticketing 
Manager Damian Olsen said the value-
add ons over and above racedays make 
a BRC membership a “must have” 
for anyone in the local community. 

Membership runs from August 1 
to July 31 and Olsen said now was a 
great time to become a member with 
spring racing just around the corner. 

“Brisbane Racing Club Membership 
is obviously appealing to anyone 
with an interest in horse racing, 
but we’re also pitching it to anyone 
who is interested in enjoying 
premium facilities with friends and 
guests within an exclusive Member 

Local memberships open
only environment,” Olsen said. 

“BRC Members receive 
complimentary access to over 
70 race events at Eagle Farm and 
Doomben as well as exclusive Member 
only benefits and events such as 
Cocktail parties and wine tastings.”

This year’s Members’ Events 
calendar is about to be released and 
will include Wine Nights and the next 
in the ‘Under The Stars’ series that 
has so far included Opera Under The 
Stars and Jazz Under The Stars.

“The Brisbane Racing Club is 
committed to providing Members 
with World class facilities by 
reinvesting 100 per cent of 2021-
2022 subscriptions to further 
enhance the exclusive Members 
reserve at Eagle Farm and Doomben 
Racecourses,” Olsen said. 

Stradbroke season showcased 
the very best of what the BRC has 
to offer, right through the spectrum 
from the premium James Squire’s 
Perch to casual raceday dining.

But this level of service is not 
restricted solely to carnival time. 

Executive Chef John Felesina and 
his team have worked hard over the 
past 18 months lifting the food and 
beverage offering at Brisbane’s two 

thoroughbred racecourses so that a 
premium experience can be enjoyed 
any Saturday of the year when the 
races are at Eagle Farm or Doomben.

An example is the Ascot Dining, 
atop the members’ reserve, 
overlooking magnificent Eagle Farm 
racecourse with the best seat in the 
house, at the same time you enjoy 
restaurant quality dining during an 
afternoon of action-packed racing.  

General Admission Membership 
starts from $105 and full 
Membership is $295. Young 
Members (aged 18-29) is $230.

Stradbroke Season, previously 
known as the winter carnival, took in 
six Saturdays of racing action at Eagle 
Farm and Doomben between May 1 

and June 12, with all of Australia’s 
best trainers and jockeys represented.

It has been described as one of 
the most successful carnivals ever, 
with record betting turnover and 
guests treated to some of the finest 
horses in the southern hemisphere. 

Such was the esteem in which 
competitors at this year’s carnival 
were held, graduates of Doomben 
and Eagle Farm’s feature races now 
head betting for the Caulfield and 
Melbourne Cups (Incentivise), Cox 
Plate (Zaaki) and Sydney’s $7.5Million 
Golden Eagle (Ayrton). Runaway 
J.J. Atkins winner Converge, for 
Gai Waterhouse and Adrian Bott, 
is nominal favourite for October’s 
prestigious Caulfield Guineas.

Brisbane Racing Club is encouraging more local residents to become a part of the action.
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For more than half a century, Di 
Cant has lived and epitomised 
fashion and style. 

Brisbane lady of style reigns 
as an iconic doyen of fashion in 
Brisbane and with both the Brisbane 
Fashion Festival revived for August, 
and Brisbane Fashion Month in 
October, Di couldn’t be happier.

“These local fashion celebrations 
are different from the almost three 
decades of past fashion weeks and 
awards. They will lift not only the 
spirits of everyone, but because 
fashion is more than ‘just looking 
good’, these big business events will 
contribute to our economy. And, of 
course, it is delightful to see the new 
and innovative ideas,” she said.

Di’s glamorous world of fashion, 
modelling, styling and luscious events 
began not on the fancy catwalks 
of the big city, but at the Blue 
Pacific Pool in country Nambour. 

“My parents owned the local 
swimming school and it was here I 

Di still reigns as Brisbane 
fashion doyen
By AnneMarie White 

started as a 10-year-old organising 
synchronised swimming, water 
ballet and swimsuit fashion 
parades for fun,” Di said. 

“I have always loved 
beautiful, creative events.

“When I was about to leave school, 
my mother read an article in the 
Women’s Weekly about the June 
Dally-Watkins Deportment School. 
She told me she’d enrol me to take 
the edge off my tomboyishness.”

Di took the course and in the early 
’60s became one of “Miss Dally’s” 
models. Being shorter than most 
models, she was ideal for showcasing 
sportswear, but she also featured 
on catwalks and in commercials.

“From my first parade, incidentally 
compered by the iconic Bernard 
King doing his first gig, I knew 
modelling was to be my future. I 
knew I belonged in the world of 
style and fashion,” she said.

Meanwhile, Di also fell in love. 
In 1964, she married successful 
Brisbane car dealer John Cant 
and had two children. During this 
time, Di continued her working 
relationship with Miss Dally.

“As a hands-on mum with two young 

children, I continued to work. But I 
reduced my catwalk modelling and 
took on a teaching role at Miss Dally’s 
school. I loved this as I felt I could help 
shape and mentor young, aspiring 
models. And my close friendship 
with Miss Dally gave me the privilege 
of managing Brisbane’s June Dally-
Watkins School for 40 years,” Di said.

“Today, it gives me great 
pleasure to see many of ‘my girls’ 
having great success both locally 
and on the world stage.”

At the same time, Di discovered 
she loved, and had a flair for, the 
business side of fashion in personal 
styling and event organisation. 

“My mother has always said, ‘Miss 
Dally had a profound influence on your 
life’. Although modelling opened the 
door for me in fashion, I will always 
be grateful to her for enabling me 
to be able to make that passion a 
successful lifetime business,” she said.

And she proudly, yet humbly, 
said “my style and fashion business 
is my greatest achievement”.

Going freelance, Di established 
a loyal clientele including major 
retailers like David Jones. She has 
emceed, organised and creatively 
planned countless fashion shows, 
launches and fundraising fashion 
events over the past 40 years.

Many of those events incorporated 
the family devotion to imported cars. 

“John loved beautiful cars and we 
travelled the world together with his 

Ferrari franchise. But we also brought 
the glamour and beauty of these 
motor vehicles to Brisbane with lots of 
fabulous concourse events,” Di said.

Just several weeks ago, at the end of 
July, Di and daughter Danielle, working 
with Lady Mayoress Nina Schrinner, 
produced a magnificent charity 
tribute event in City Hall, honouring 
Di’s lifetime friend, Carla Zampatti. 

“Carla and I started planning this 
gala event two years ago for 2020 
to launch her new line, but it was 
postponed due to Covid-19. Then, so 
sadly, Carla died in April,” Di said. 

“So, with the blessing and 
encouragement of Carla’s family 
and staff, we presented a beautiful 
dinner parade in homage to one of 
Australia’s most stylish trailblazers.”

True to the adage that age does 
not weary, Di, in her later decades, 
is still a fashion power-force. 

“I don’t have a bucket list but 
there are several things I just want 
to do again and again. Once I can 
travel, I want to attend the Couture 
shows in Paris and Milan. I want to 
re-explore many of the wonderful 
sights of the world’s cities.

“But, really, I just want to keep 
on doing what I love. Being a stylist 
and helping others make the best of 
themselves gives me joy; creating 
events that raise funds for charity 
gives me pride and just staying 
immersed in my world of fashion 
will continue to make me happy.”

Brisbane lady of style, Di Cant. Photo By Isabella Guzman.
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ANNABELLE CHAPPLE

m
otherhood

Nothing ignites the tiger 
mum in me quicker than 

when my daughter says another 
child has been mean to her.

Matilda’s only three but has 
already come home from kindy 
saying a little one in her group 
won’t include her in play. I try to 
keep my face neutral when I ask 
what happened, hoping she can’t 
sense the burning pain mixed with 
protective anger that’s brewing deep 
inside me. That fierce protectiveness 
is coupled with personal shame 
because I know I was once one of 
those girls with no idea my tiny 
actions could hurt.

Flashback to the ’90s, it was a 
regular hot day in our Queenslander. 
I was six years old and playing just as 
I liked it, alone at my Barbie house, 

when the bell rang. There stood our 
younger neighbour who had come 
over for a mother-co-ordinated play 
date. I was not impressed.

We ended up playing but I kept 
snatching every doll out of her hand. 
When my mum urged me to share, I 
quickly turned to say: “Why? I didn’t 
even want her to come play with 
me.” At that, the poor girl burst 
into enormous, red-faced tears and 
sprinted out of our front door for 
home. 

I still carry the guilt of that moment 
and can’t imagine how deeply it hurt 
her at the time. If you’re reading this, 
Victoria, I am truly sorry and well 
done for knowing then to run away 
from a bully. You will also be pleased 
to know I got in lots of trouble.

That was the moment I realised 
what I say and do can really hurt; it’s 
a weapon that’s taken me some time 
to holster.

So what do I say when Matilda 
brings me her upsets? Usually 
something like, “Have you asked if you 
can join in?” Then, “Next time they 
say that tell them, ‘Your loss’, and 
walk away. 

“Then give yourself a hug and tell 
yourself: ‘You’re awesome Matilda.’ 
Because you are.”

Clay�eld

Get the right 
home loan 
for right now
Go straight to Aussie

Anthony Ciavarella
0414 937 123  |  07 3357 5111
9A, 262 Junction Road 
Clay  eld QLD 4011

© 2021 AHL Investments Pty Ltd ABN 27 105 265 861 Australian Credit Licence 246786. 

home loan 
for right now
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ROB MELLETT

village beat

The birdman of  
Brekky Creek
Anybody familiar with 
the Breakfast Creek Rd 
underpass at Newstead 

Park will have seen the lone man 
seated on a park bench under the big 
mango tree among a sea of birds.

Six days a week for almost eight 
years, Michael has walked here 
from his Spring Hill apartment to 
feed the birds and possums.

He arrives just after 9am and then 
leaves as the day draws in, around 5pm.

There are ibis and lorikeets, 
magpies and pigeons, crescent 
honeyeaters and butcherbirds, and 
even the occasional possum that pops 
out its head from the thick canopy.

“It’s nicer than sitting stuck indoors 
all day. It’s peaceful and I see lots 
going on along the river. The birds all 
know me now, too,” Michael said. 

The healthy-looking 70-year-old 
unfurls a shopping list as long as his arm.

He buys upwards of $50 of food 
every day for his flock: mince and 
ham off-the-bone for the magpies 
and butcherbirds, fruit and seeds 
for the honeyeaters and possums 
and carrot cake for the lorikeets. 

Leaving Eastern Europe in 
1972, he settled in Australia in 
1976, his first “home” being 
Villawood Immigration Centre.

Michael said he has 
experienced both sadness and 
joy at his riverbank pozzy. 

He recently buried a pigeon 
that had been attacked, planting 
flowers on her grave.

A well-groomed middle-aged 
passer-by calls out “Michael” as 
we talk and both men wave warmly 
to each while later a family with 
children stops to watch the birds.

But Michael’s future here 
looks likely to end soon.

“There, you see, the engineers 
have been,” Michael said, scuffing 
with his foot at pegs driven into 
the dirt. The pegs mark out where 
the Green Bridge will be built.” 

Mahatma Gandhi once said: 
“The greatness of a nation and its 
moral progress can be judged by 
the way its animals are treated.”

On that account alone, Michael has 
added immeasurably to the greatness 
of this little corner of the earth.

Kitchen staff in the area’s most 
celebrated Brisbanes bars and 
restaurants have spent the past 
months dishing up top-quality 
food for those doing it tough.

Chefs at James St venues Gerard’s 
Bistro and The Calile Hotel have been 
working with other restaurateurs 
to make more than 4000 nutritious, 
cooked meals for food-rescue 
provider OzHarvest.

Local charities have helped deliver 
the food to people in need as part of 
the Hospitality Heroes project.

OzHarvest CEO and founder Ronni 
Kahn AO was full of praise for the 
chefs and kitchen staff who had 
supported the organisation in such 
difficult times. 

“Due to the economic challenges 
of Covid-19, demand for food relief 
is at an all-time high. I am truly 
humbled by the generosity of our 
Hospitality Heroes, who are donating 
their precious time and wonderful 
skills to create nourishing meals for 

Hospitality Heroes help to 
feed city’s vulnerable 
By Rob Mellett 

vulnerable communities throughout 
the region,” Ms Kahn said.

Gerard’s Bistro executive chef 
Adam Wolfers said helping the 
community’s most needy had been 
extremely rewarding for his team.

“Over the past year, we have 
been humbled by the overwhelming 
support from our local community 
and it’s an absolute pleasure and 
honour to be in a position to give back 
and be of service to those who are in 
most need,” Mr Wolfers said.

Gerard’s Bistro executive chef Adam Wolfers with 
OzHarvest food rescue driver Serra Caliskan.

3262 4006 13 AMY ST, ALBION Q  @FLORASOCIALEATERY

in the heart of Albion

a new way to meet

CONNECT WITH US  
 florasocialeatery 

www.florasocialeatery.com.au

www.florasocialeatery.com.au  0416 618 696

family dinners / corporate events / catering / community collabs

Opposite Breakfast Creek Hotel
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Have you ever thought about what 
retirement might be like for you, your 
mum and dad or a close family member? 

We invite you to come and experience  
Bernborough Ascot at our Open Day.

Join us for fun, food, 
drinks, entertainment and 

much more. Bring your 
friends and family along. 

To RSVP  
please scan the  
QR code or call  

1800 550 550 

Retirement living by

O P E N  D A Y
Saturday 9th October 

10am-1pm

F R E E  E V E N T

RETIREMENT LIVING
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For further information or to book your next function with us,  
email events@qccgroup.com.au or call 0498 562 981

Overlooking the picturesque fields at the home of 
Queensland Cricket lie The Pavilions; two refurbished 
function spaces perfect for any celebration or milestone 
event. Both are fully equipped with private bars, 
dancefloors, audio visual equipment, private amenities 
and plentiful car parking onsite, not to mention your own 
grandstand stadium seating outside each Pavilion! 

1  G R E G  C H A P P E L L  S T R E E T  •  A L L A N  B O R D E R  F I E L D
*The Pavilions are a COVID-Safe workplace and are following the Government approved COVID-Safe plan.

pavilionsabf.com.au

Weddings, Christmas Parties, Birthdays and Gala 
Events at The Pavilions, Allan Border Field

NORTHSHOREBRISBANE.COM.AU 

Big Things
are happening at Northshore

@NORTHSHOREBRISBANE

FOR MORE INFORMATION VISIT

Airship Orchestra by ENESS 
Image by Ben Weinstein

Brisbane Festival

Van Gogh Alive – The Experience

Magic Mike LIVE

3 – 25 SEPTEMBER 2021

29 OCTOBER 2021 – 22 JANUARY 2022

23 NOVEMBER 2021 – 2 APRIL 2022

A team of Clayfield College students 
has made the finals of the RACI 
Australian National Titration 
Competition. The Year 11 team 
(Pictured) includes Kaylin Barrie, 
Jessica Homer and Isabella Robinson. 
Clayfield College Head of Science, 
Technology, Engineering and 
Mathematics (STEM), Lakshmi Mohan 
said the girls had put in a lot of hard 
work with early morning sessions 
where they practised their scientific 
skills and analytical techniques. “This 
has clearly paid off with the girls being 
awarded as a ‘Highly Commended 

Team’ for their performance 
in the RACI Regional Titration 
Competition. We are extremely 
proud of the girls’ achievement.” 

The competition is designed to 
encourage secondary students 
who enjoy chemistry, particularly 
its practical side, to develop their 
scientific skills and understanding. It 
provides students an opportunity to 
experience conducting an experiment 
in a laboratory environment at a 
local university in their state and the 
chance to compete at a national level. 
The finals will be held later this term.

Hard work pays off for pupils

  

Could there be a more iconic village  
hub in Brisbane than Racecourse Road? 

There are racing carnivals and fashion days, long  
lunches with families or late lunches with friends. 

There are generations who have enjoyed the hue 
and shade of the Poinciana trees whilst wandering 

Racecourse Road by day, and many more who  
felt the soft ambience by night.

There are few villages in Brisbane that can  
boast this appeal and longevity.

Racecourse  
TO THE RIVER 
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1. What was the impetus for 
setting up the Verve Lounge?
Opening The Verve Lounge was 
driven by my love to create more 
awareness of skin health and 
treatments. My journey within 
the skin health industry started 
because of my mother, who had 
developed pigmentation during 
her chemotherapy treatments for 
ovarian cancer. She wanted me 
to treat the pigmentation on her 
face so asked me to study beauty 
therapy. Unfortunately, my mother 
is not with us to see my success 
and the beautiful, The Verve 
Lounge flagship lounge. But her 
memory lives on within The Verve 
Lounge as this is her space created 
for the comfort of clients. The Verve 
Lounge has been created to provide 
for all skin types and tones which 
is why we partnered with skincare 
brand, BABOR, from Germany 
that personalises their products 
to every client’s individual needs. 
It’s all about personalisation with 
us with every treatment and home-
care plan personalised to meet our 
clients’ individual skin goals. 

2. How would you describe the 
atmosphere of The Verve Lounge?
The atmosphere at The Verve Lounge 
is clinical yet luxurious. You feel a 
sense of home as soon as you walk in. 

a local community hub, the place 
where locals can come for a drink, 
eat some top quality food and 
enjoy some live music from some 
great local artists. One Fifty is also 
becoming a very popular functions 
venue and we hope to expand this 
area of the business with some 
great new offerings. 

3. What about long term?
We have some exciting renovations 
planned along with some great  
in-house events like Wine Dinners & 
Seafood Events – watch this space! 

4. You have a well stocked bar at 
One Fifty Ascot, what’s a popular 
drink or cocktail with the regulars?
Asahi and Peroni beers – and, Veuve 
Clicquot Champagne by the glass.  
A favourite cocktail is Thyme to Kill 
with Ink Gin, Elderflower Liqueur, 
lemon juice, thyme sugar syrup and 
tonic water. We have an extensive 
Drinks Menu and Wine List featuring 
some incredible local producers.

5. What dish on the menu is one 
of your favourites and why?
The Eye Fillet is by far one of 
our most popular dishes and my 
personal favourite. Our restaurant 
offers the highest quality dishes 
with a personal touch. Chef Dan 
Wessling carefully crafts every meal 
by hand in our kitchen, utilising his 
skills and expertise as an artisan 
chef, from freshly-baked sourdough 
to handmade pasta.

Ph: 3123 7123  
onefiftyascot.com.au

1. Tell us a bit about yourself?
I have been a business owner for 
many years at the helm of various 
companies around Australia. I have 
always had a passion for food and 
wine – and a dream was realised 
with the purchase of One Fifty. The 
team at One Fifty are passionate 
and committed to top notch food 
and service which is also one of my 
passions – so it’s a great match.

2. As the new owner of One Fifty 
Ascot Bar & Eatery, what plans 
do you have for the business over 
the next few months?
We’re going to expand our 
operating hours to meet local 
demand. We also want to become 
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3. What makes you different?
We are refreshing our knowledge 
every 3 months, bringing in 
the most advanced and safest 
technology to benefit our clients’ 
skin goals. Our point of difference 
to other beauty clinics is that we 
give our clients the experience 
we expect when it comes to skin, 
I don’t put my clients on skincare 
and treatment plans that I wouldn’t 
recommend for myself or my 
therapists – we share this journey 
and make it personable. 

4. What are this year’s trends  
in makeup?
Flawless skin, flawless makeup –  
nice dewy skin, with glowy 
cheekbones and minimal eye 
makeup and nice defined messy 
brows and use of foundation that 
does not clog the pores. Check 
out our own makeup brand FERALI 
Cosmetics which is all about 
flawless skin and flawless makeup 
and does not clog your pores.

Your tips for optimal skin health?
Feel confident within your own skin, 
no matter your age with a little skin 
health from The Verve Lounge. Age 
is timeless when you love the skin 
you are in. 

Ph: 0414 344 786 
thevervelounge.com.au
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1. You must have some incredible 
memories of Racecourse Road – 
what is your favourite?
The community that supports 
Racecourse Road is our lifeline. The 
Business Group has always worked 
as a united group trying to keep the 
profile high. 

2. What or who inspires the 
choices for your fabulous 
collections each season?
Each season is new and unique 
emphasising style, colour and 
comfort. I listen to my customers’ 
requests and take them very 
seriously when selecting new 
collections. My shoes are sourced 
from all over the world and many are 
exclusive to Savida. Remember –  
“The Customer Is Always Right”.

3. Savida Shoes is synonymous 
with quality and style – where do 
your clientele come from?
Savida has been established for 
more than 28 years, initially opening 
in Paddington then a second store 
in Ascot. Savida is the longest 
running independently owned 
ladies shoe store in Brisbane. 

My customers come from all over 
Brisbane and Australia. Many 
customers from Interstate have 
told me that when they arrive 
in Brisbane, their first stop is to 
Savida Shoes. I love this, I think 
I should get a huge billboard at 
Brisbane Airport, This Way to Savida.

4. What hopes do you have for 
the Racecourse Road precinct 
over the next five years?
RR is ideally positioned and  
I see a bright future as our area 
is experiencing growth in new 
residential developments which 
attracts a diverse vibrant group 
of new residents to the area. I see 
a new energy for RR in the way 
of interesting eateries, bars, 
boutiques and unique stores as  
the community will embrace  
these businesses.

5. When you have Sunday off and 
you’re lunching with family and 
friends, where do we find you?
I enjoy supporting the eateries 
on Racecourse Road as most of 
these businesses are small family 
operated businesses. You can 
always tell the difference. I love the 
atmosphere at Petrichor, Verandah 
and 150 Bar is fabulous.   

Ph: 3268 2245  
savida.com.au

4. What sets Joli Boutique apart 
from the rest?
We pride ourselves on exceptional 
customer service and beautiful 
quality clothing. When you visit our 
store, you will always be greeted 
with a warm hello and given an 
honest opinion when trying on  
our collections. 

5. Any fashion tips – do’s and 
don’ts?
Invest in good quality basics like  
a great pair of jeans, a blazer, shirts, 
t-shirts and a shirtmaker dress. 
Once you have great basics, it’s 
easy to update your wardrobe  
every season.

Ph: 3268 6135  
www.joliboutique.com.au

1. You have owned Joli Boutique 
for 14 years, what’s been a 
constant in women’s fashion 
during that time?
We specialise in women’s jeans, 
casual pants and dressy trousers. 
Every season I always stock an 
extensive collection of classic and 
seasonal styles and colours. Pants 
are key to a great wardrobe. My 
customers love that we also have 
an alteration service to tailor them 
to their height and shape. Our best 
selling brands in pants include Brax, 
Basler, Gerry Weber and Verge.

2. What are you seeing coming 
through for Spring and Summer?
Spring is all about colour and 
natural fibres. I import about 80 
per cent of my brands from Europe, 
most are exclusive to my boutique 
in Queensland. I love that the 
German collections always do very 
strong Spring collections and this 
season is no different. Pastels and 
pretty prints are very prominent 
this season.

3. What is your favourite outfit 
and why?
I love a great pair of white jeans 
paired back with a classic shirt in a 
plain or stripe tucked in at the front 
and accessorised with a great belt 
and cute sneaker. It’s a classic I 
always feel great in.
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Racecourse TO THE RIVER 



There’s no doubt that the street has 
become a much-loved feature of 
our suburbs on the inner-northside. 
It was one of the first precincts to 
hold street festivals, with Hamilton 
Rotary Club and the Chamber of 
Commerce combining to put on the 
Racecourse Road Festival, a fun 
filled occasion for business and the 
community alike.

Over the years, many businesses 
have called Racecourse Road 
home. Some of my earliest 
memories are of Hamilton 
Hardware (now Place Real Estate). 
As a kid, I loved exploring this two-
storey Aladdin’s cave. Then there 
was the old 4 Square supermarket, 
along with one of the original cafes 
‘Da Da La Tarte’, now the site of  
‘5 Boroughs’. 

The jewel in the crown of 
Racecourse Road for many years 
was the iconic ‘Baguette Bistro’, 
opened by Marilyn and Francis 
Domenech in 1976. The modern 
French restaurant amazed diners 
for almost 40 years, with people 
coming from across Brisbane for 
great times with friends and good 
food and wine.

Many will also remember the 
famous (or perhaps infamous) 
Cinderella Rockefellers at the 
Hamilton Hotel. A bit of a change 
from the current Hammo, 

1. How is Glow Health Co settling 
into the precinct?
We could not have been more 
appreciative of everyone in the 
community. We have felt so 
welcomed and supported by  
all our amazing patients. 

2. What inspired you to open in  
this area?
Georgia grew up in Brisbane and 
always loved the beautiful surrounds 
of Ascot and that it was a family 
orientated suburb. I am originally from 
a small farming town in South Africa 
and did not think I would be a fan of 
living in a City. When I came down 
to visit Georgia’s family in Brisbane, 
approximately 8 years ago, we drove 
through Ascot and I fell in love with the 
area and the community feel. We both 
knew then that this was the place we 
would one day like to open our practice. 

Rockefellers was quite the 
nightclub before Fortitude Valley 
took over as Brisbane’s hotspot for 
nightime entertainment.

The area has gone from strength to 
strength over the last few decades 
to be the tree-lined boulevard we 
know today. While it remains a great 
spot, I know many businesses on 
Racecourse Road have had a tough 
run over the last year, dealing with 
lockdowns, social distancing and 
mask-wearing. 

Many businesses have been helped 
by the Federal Government’s 
JobKeeper package and the State 
Government’s business grants, 
but I’m continuing to call for more 
support if and when lockdowns 
occur. A lockdown support package 
means that businesses can recoup 
some of their costs and still be able 
to pay the bills and keep staff on. 

There have been some hard times 
recently, but with announcements 
like Brisbane winning the bid 
for the 2032 Olympics, the 
future continues to be bright for 
Racecourse Road.

Ph: 3638 9100  
timnicholls.com.au

3. Has COVID-19 contributed to 
some of the conditions that you 
see from clientele?
We are so grateful that we are 
able to remain open during these 
tough times to support and serve 
our community. We have seen 
an increase in postural related 
conditions due to being unable to 
have a proper ergonomic set up. 
People are laying on their couch/
bed to do work from and a dining 
room table is becoming a work 
station. As well as treatment we 
give our patients specific exercises 
to do which they can perform 
from home to help prevent these 
conditions as well as ergonomic 
advice such as using the ironing 
board as a make-shift stand up desk.

4. Your staff are so friendly and 
radiate a wonderful energy, what 
is the team philosophy?
It is simple – Treat others how you 
would like to be treated. 

We pride ourselves on creating an 
environment that is welcoming, 
supportive and caring. We are very 
fortunate with all of our amazing 
staff and the clinic wouldn’t be what 
it is without them. 

5. Do you have a favourite 
weekend haunt in this area?
We have a few! We love going to 
Petrichor down the road for lunch 
and whipping into Frigg for a quick 
coffee. We are spoilt with choice  
in the area and still need to try 
other eateries. 

Ph: 3547 3930  
glowhealthco.com
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As one of the first retail high streets rejuvenated 
by Sallyanne Atkinson’s Brisbane City Council in 
the 1980s, Racecourse Road has certainly seen 
its fair share of change. 

2. Unique and elegant frames are paramount these 
days – which brands do you suggest?
Frames have become an extension of our personalities, 
style and individualism. We stock many different 
styles and brands to cater for every face shape, style 
and personality. Brands like Face a Face and Anne et 
Valentine excel in offering unique, elegant styles while 
brands such as Kenzo, Masunaga and Gucci offer 
statement pieces with timeless style.

3. What is your advice on how to avoid the tragedy of 
losing your glasses while travelling?
Our advice to avoid losing your glasses while travelling 
would be to wear a chain attached to the glasses. This 
has now become a welcome trend made popular on 
Instagram. Another tip would be to put your glasses in 
their case when you’re not wearing them. 

4. Please tell My Village News readers a quirky  
eye fact. 
If the lens of your eye was a camera, it would be 576 
megapixels. The lens on the human eye is much faster 
than that of a camera. When your eye sees objects 
at different distances away, your eyes autofocus at a 
speed camera cannot even get close to.

5. Where can we find you on a Sunday afternoon? 
Hopefully, at the golf course.

Ph: 3268 1822  |  ascotoptical.com.au
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and Soul.
I have been here for seven and 
a half years. The store is my 
happy place. I do everything 
photographic from restoration 
work to canvas printing and 
custom framing. 

As you enter through my lovely 
red door, I have a quirky gift 
shop at the front which is 
stocked with specially selected 
candles, photo frames, the 
She is... range, gift hampers, 
inspirational quote pictures and 
affirmation magnets. 

I am here because I have been 
helping and watching this 
community grow for a long time 
and I love what I do. 

She is...happy.

1. Ascot Optical has been a long-term Racecourse 
Road business – what are some of the positive 
changes you have seen over time?
The Fairy Lights have certainly brightened up the 
street. Recently, there have been a variety of different 
businesses opening that are valuable additions to the 
community and to help make Racecourse Road (almost)  
a “one-stop shop”.

2. What’s the favourite part of the 
business for you?
Creating photographic memories and restoring 
those photographic memories for future 
generations to enjoy. I get to do this every day. 

3. What’s your favourite product?
My next range which is She is...Lush body 
care products that include body custards, 
pillow mist, hand creams, bath wash, bubble 
bath and body scrubs. I’m also loving my 
own scented candle She is...#addictive.

Ph: 3268 1199  |  giggleandsoul.com.au

Did you  
know...

In 1941, Eagle Farm Racecourse was taken 
over by the military and dubbed Camp 
Ascot to house thousands of American 

troops in tents.

–––

In 1882, the railway was extended to Eagle 
Farm Racecourse at Ascot, followed by the 

first horse-drawn tram service. 

When the trams were electrified, they 
continued to run down the centre of the 

street until the 1960s.

–––

That the fine, stained glass windows 
throughout St Augustine’s Anglican Church 

were designed by renowned painter, 
illustrator and stained glass window 

designer, William Bustard.

–––

Brett’s Wharf, at the river end of 
Racecourse Road, also played an important 
role during WWII as the receiving dock for 
the US Air Force’s unassembled aircraft.

–––

That St Augustine’s Anglican Church began 
life as a timber church around 1895. In 
1920, it was replaced with the current 

larger, permanent brick church which was 
built in memoriam to those who died during  

World War I.

–––

In 1907, at 23 Racecourse Road, the Tivoli 
Gardens open-air theatre was built. It was 
famous for its Vaudevillian acts and was 

capable of seating 1000 people. 

Times, however, changed and with the 
advent of cinema, the Tivoli Gardens 

Theatre was converted for use for cinema 
screenings. It closed in 1921.

Racecourse TO THE RIVER 
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and I love what I do. 
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1. Ascot Optical has been a long-term Racecourse 
Road business – what are some of the positive 
changes you have seen over time?
The Fairy Lights have certainly brightened up the 
street. Recently, there have been a variety of different 
businesses opening that are valuable additions to the 
community and to help make Racecourse Road (almost)  
a “one-stop shop”.

2. What’s the favourite part of the 
business for you?
Creating photographic memories and restoring 
those photographic memories for future 
generations to enjoy. I get to do this every day. 

3. What’s your favourite product?
My next range which is She is...Lush body 
care products that include body custards, 
pillow mist, hand creams, bath wash, bubble 
bath and body scrubs. I’m also loving my 
own scented candle She is...#addictive.
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Global Jetsetting, Brisbane’s best 
kept secret, has now moved to 
Racecourse Road. 

For those of you who already know 
the girls and use their service, you 
already know that Global Jetsetting 
is a travel agency with a difference. 

For years, Global Jetsetting has 
been servicing select clientele in 
Australia, USA and Europe.

They have their own First, Business 
class and Premium class fares with 
all the major airlines, not to mention 
exclusive rates with some of the most 
alluring stays all round the world.

So while we are all waiting for these 
borders to open, they invite you to 
come down to their new store at 145 
Racecourse Road and meet the staff.

The team at Global Jetsetting take 
pride in matching new clientele 
to the right consultant as it’s so 
important that you connect. 

1. You have been in business for 
many decades on Racecourse 
Road, what is your number one 
tip on men’s fashion?
Keep your wardrobe reasonably 
classic, but make sure you’ve got 
a little twist in the wardrobe to 
give it a lift. Accessories are very 
important and that’s what builds 
your outfit. Accessories such as 
ties, belts, socks and different laces 
in your shoes, all those types of things 
make a big difference to your outfit.

2. What is an early and distinct 
memory that you have of 
Racecourse Road?
We used to have a reasonably 
unique mix of specialty traders in 
the street a long while ago. I think 
the street has gone through a lot 
of changes, but there’s still a great 
opportunity in the street for good 
speciality retail. The street carnivals 
were also very good with up to 
80,000 people in the street on a 

Sunday when we had the whole 
street closed and there was a lot of 
entertainment, but unfortunately 
due to cost of insurance and such it 
just became too much.

3. Who is your demographic?
We don’t define any age group in 
our store. We can dress anyone 
from 15 to 85. We believe we can 
fit any body and any age group. 
We have a good balance of staff 
which go through a few age groups 
but probably lean more towards a 
younger age group of clientele, who 
you have got to keep coming through 
your store, otherwise you perish.

4. Where do your source your 
most popular labels?
Out of Europe. You just get better 
quality fabrics. Clothing is a very 
labour intensive industry and there 
are other parts of the world where 
things are made these days, but 
you can’t put a price on the quality 
of the fabric...and they can only 
make good fabric in the north of 
Italy and the north of England.

5. On holiday, do you recommend 
a Fedora or a Panama?
Depends on what season, but we 
mainly go on holidays in summer, 
most of us, so probably a Panama. 
I’ve just been up to North Queensland 
and had a Panama on all the time.

Ph: 3268 2127 
harrisonsmenswear.com.au
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Your holiday is so important to you 
and Global Jetsetting. 

Wendy knows luxury travel from 
every First and Business Class 
fare with all the airlines to the 
most stunning villa in Tuscany and 
glamping in 5-star luxury in Winton.

Lyn is our luxury cruise specialist. 
For any luxury cruise ship in Australia 
to anywhere in the world, Global 
Jetsetting provides all its clients with 
a minimum of AUD$500 onboard 
credit, exclusive to the agency. 

Millions of Frequent Flyer points? 
Look no further, Lilly will manage 
all your points. We have access to 
seats on every aircraft. Don’t spend 
hours trying to find those seats. 
It is one of the services Global 
Jetsetting provides.

For those round-the-world fares 
you see in business class for under 
$6000, call Arety, as she is our 
worldwide airline specialist. 

Ph: 07 3849 5268 
globaljetsetting.com.au

1. Tell us a little bit about Mizzie 
The Kangaroo?
Mizzie The Kangaroo is the  
home of Australia’s original natural 
teething and educational toy. 
We design and manufacture fun, 
educational toys for babies from 
birth to three years old. We create 
an emotional connection from a very 
early stage and take them through a 
fun learning journey.

2. Who created Mizzie and why?
I am the founder of Mizzie The 
Kangaroo and it came about from 
my own insight into parenting 
when I had my daughter. She was 
a terrible teether so our hero 
product is Australia’s original 
natural teething toy which is a 100 
percent natural rubber teething toy 
that helps babies while their little 
teeth are cutting through. When 
my daughter was teething, people 
were suggesting different products 
but there was nothing truly uniquely 
Australian out there on the market 
that was natural and safe for my child 
and that also created an emotional 
connection for babies as well as 
parents, especially first time parents.

3. Who loves Mizzie the most?
Babies, new parents and 
grandparents, but it’s really for 
anyone who puts baby as number 
one, parents and grandparents, 
who want the best for their children 
and want something that’s really 
natural and safe. 

4. Why did Mizzie choose 
Racecourse Rd for her home?
I think Racecourse Road chose us. 
It was through the Brisbane City 
Council. They had the Suburban 
Shopfront Activation program for 
home based businesses which we 
were back then to have a retail front. 
When they told me there was space 
on Racecourse Road we thought it 
was the absolute perfect spot as our 
home office was at Wooloowin only 
a few streets away. We have a little 
shop at the front and an office at the 
back so for us it’s perfect. This is our 
global head office even though we’re 
very small, we’re a growing company. 
We love being here.

5. What local pastime does 
Mizzie recommend for the kids?
We believe children learn best 
through fun so play with games is 
perfect. They don’t even realise 
that they’re learning so picking up a 
toy that has purpose and will teach 
them some skills is actually the 
best pastime. You can totally take 
Mizzie to the local park – and we’ve 
got books, puzzles, teething toys, 
music boxes. We’ve got everything. 
Our core is to develop through fun.

Ph: 3857 3595  
mizziethekangaroo.com

One of Racecourse Road’s iconic buildings, the Hamilton 
Town Hall, is about to undergo a facelift to the tune of 
$600,000.

The Federal Government is providing funding to the Brisbane 
City Council to help refurbish the Hamilton Town Hall to bring 
it back up to its former glory.

The funding is coming from the Local Roads and Community 
Infrastructure program that was announced in the recent 
Federal Budget to help local councils around Australia bring 
forward projects that were ready to go but unfunded.

It’s a post Covid stimulus measure to assist more councils 
to get work happening on important projects in their area, 
helping to create jobs and opportunities.

There’s also the great community benefit and the Hamilton 
Town Hall is a building which is used regularly by a great 
number of community groups. 

“I am here every year for New Citizens Ceremonies on 
Australia Day and lots of other occasions. The Hamilton Town 
Hall is a very well known building.

It’s a beautiful piece of heritage that exists here on 
Racecourse Road so being able to maintain it, to refurbish the 
kitchen, have new floors and some other works done is going 
to set the hall up to service the community and all the groups 
who use it for many years to come.” – Trevor Evans.

Ph: 3862 4044  |  trevorevans.com.au
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an emotional connection from a very 
early stage and take them through a 
fun learning journey.
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Shopfront Activation program for 
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were back then to have a retail front. 
When they told me there was space 
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was the absolute perfect spot as our 
home office was at Wooloowin only 
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shop at the front and an office at the 
back so for us it’s perfect. This is our 
global head office even though we’re 
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5. What local pastime does 
Mizzie recommend for the kids?
We believe children learn best 
through fun so play with games is 
perfect. They don’t even realise 
that they’re learning so picking up a 
toy that has purpose and will teach 
them some skills is actually the 
best pastime. You can totally take 
Mizzie to the local park – and we’ve 
got books, puzzles, teething toys, 
music boxes. We’ve got everything. 
Our core is to develop through fun.
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Town Hall, is about to undergo a facelift to the tune of 
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The Federal Government is providing funding to the Brisbane 
City Council to help refurbish the Hamilton Town Hall to bring 
it back up to its former glory.

The funding is coming from the Local Roads and Community 
Infrastructure program that was announced in the recent 
Federal Budget to help local councils around Australia bring 
forward projects that were ready to go but unfunded.

It’s a post Covid stimulus measure to assist more councils 
to get work happening on important projects in their area, 
helping to create jobs and opportunities.

There’s also the great community benefit and the Hamilton 
Town Hall is a building which is used regularly by a great 
number of community groups. 

“I am here every year for New Citizens Ceremonies on 
Australia Day and lots of other occasions. The Hamilton Town 
Hall is a very well known building.

It’s a beautiful piece of heritage that exists here on 
Racecourse Road so being able to maintain it, to refurbish the 
kitchen, have new floors and some other works done is going 
to set the hall up to service the community and all the groups 
who use it for many years to come.” – Trevor Evans.
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Soon our much-loved Poincianas 
will be flowering, heralding 
warmer weather and longer days. 
Over the past several months 
of covid-related restrictions 
and during the colder weather, 
many of us have become 
accustomed to “shopping from 
home” for food and fashion. 
But now is the time to enjoy 
the vista of Racecourse Road, 
renew acquaintances with 
long-standing great businesses 
and meet the street’s new 
businesses.

And talking business, Brisbane City 
Council has a dedicated 24-hour, 
seven-day a week 133 BNE (133 
263) hotline to support business in 
Brisbane. The hotline is a one-stop-
shop for businesses of all sizes 
seeking information and advice on 
Council services with the aim to 
make starting or running a business 
as easy as possible.

On the 133 263 hotline, you can 
access information on food 
licensing including food safety 
permits; home businesses; 
planning and development 
applications and advice; business 

opportunities; working with council 
including tenders and procurement; 
advertising sign advice and permits; 
festival and event permits; and 
commercial activities on public land.

Council’s business hotline 
staff have extensive business 
backgrounds and are trained 
to meet the specific needs of 
businesses, ensuring you get the 
right help and advice. 

As part of council’s commitment 
to backing Brisbane business, a 
50% discount on footpath dining 
fees applies for all applications 
made or renewals issued on or after 
July 1, 2021, to June 30, 2022. The 
discount applies to application and 
renewal fees; occupation fees and 
design requirement fee. My office is 
at 42 Racecourse Road.

Ph: 3403 1095  
davidmclachlan.com.au

3. What’s a memory of 
Racecourse Road that you’d like  
to share?
There used to be a lot of activities 
on Racecourse Road such as the 
night time markets. They also 
used to do the market at the end 
of Racecourse Road. I miss those 
events when the road used to be 
closed to cars for the night and 
everyone used to gather for the 
different activities and stalls.

4. You have a large range of 
vitamins, what’s your advice in 
relation to taking them?
There’s a lot of organic multi 
vitamins and minerals in our 
range. Since Covid started last 
year, we’ve been selling a lot of 
immune boosters and vitamins as 
people look to boost their immune 
systems. Over the past 16 years, 
I’ve seen an upsurge in people 
taking vitamins and minerals, but 
it’s important people talk to their 
doctor or pharmacist to make sure 
they are taking the right doses and 
that they don’t conflict with their 
other medications. 

5. What does Ascot Discount 
Drug Store do that your 
customers keep returning for?
We do service with a smile. Nothing 
is too difficult for our customers.  
My staff always goes well beyond 
the call of duty helping our customers 
because without our customers we 
would not have a business.

Ph: 3268 7877 
discountdrugstores.com.au

1. You’ve been on Racecourse 
Road for 16 years, how has the 
business changed over that time?
The demographics have changed. 
There’s a lot more young families 
moving in, there’s a lot more 
buildings being built so it’s a lot 
busier. There are also different 
businesses on Racecourse Road, 
but it’s still a great community 
where we help each other out.

2. What’s the best part of your 
working day?
I still love being a pharmacist. I’ve 
been in the pharmacy industry 
for 21 years and I still love what I 
do. I love seeing customers. I love 
watching how some of my patients 
started coming here in primary 
school with their parents and 
they’re still coming in their 20s. 
I also love working with my team 
because at the end of the day it’s the 
team that makes the business work. 
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Racecourse TO THE RIVER 

Brisbane Racing Club is an integral part of  
the Racecourse Road precinct. Why, that’s how the  
road got its name! Embracing the heritage and history 
surrounding Racecourse Road, the heart and soul of Ascot 
and surrounding suburbs, BRC is built on loyal Members 
from the local area.

As a Members’ club, Eagle Farm and Doomben racecourses 
for the last 150 years have remained a place to celebrate with 
friends and family, milestone events or simply appreciate 
watching the finest thoroughbreds in Australasia.

Without the support of our Members and the wider 
community we wouldn’t be the organisation we are today, 
especially during recent tough times.

Racecourse Road has created a community where all are 
welcome. Local businesses work together to build a mecca  
of quality products and services. Whether you’re looking for 
the latest in fashion or a place to share a meal, Racecourse 
Road has it all!

BRC is privileged to play a role in the tight-knit community; 
pop down Racecourse Road next time you visit us for a race 
day to experience all it has to offer!
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Did you  
know...

Racecourse Road extends for 900 metres 
(3000ft) from Kingsford Smith Drive in 
Hamilton in the south to Eagle Farm 

Racecourse in Ascot in the north.

–––

The area around Racecourse Road was 
originally thickly forested. 

In 1863, the initial grant of 320 acres was 
given to establish a racetrack as horse 
racing was one of the colony’s earliest 

sports. 

The name Ascot was given to the suburb 
as a ‘tongue-in-cheek’ reference to the 

prestigious racing hub in England.

–––

The suburb of Hamilton took its name 
from The Hamilton Hotel built by Gustavus 

Hamilton in 1865. 

The hotel became a reference point in the 
district so the area around the hotel adopted 

the name.

–––

That Brisbane’s first taxi company started 
on Racecourse Road and now comes under 

the auspices of Black & White Cabs. 

The Ascot Taxi Service was started in 1919 
by Edmund William, Henry Beckman and 

Edward Roland Videan from the Ascot 
Garage on Racecourse Road, with only one 

vehicle. 

By 1924, the fleet had grown to four 
vehicles with the company being the first to 

introduce two-way radios in taxis.

–––

The Hamilton Town Hall was built in 1920 
as not only a hall, but as the Hamilton Town 

Council Chambers.
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A unique river art experience sets 
sail in September when Brisbane’s 
Art Boat will make Northshore 
Hamilton one of its two ports of call 
as part of the Brisbane Festival.

The Art Boat is a new floating art 
experience that will cruise between 
South Bank and Northshore, 
immersing audiences in a glowing 
world of luminescent colour and 
bathing the Brisbane River in light.

The Art Boat will host exciting 
festival events Sky Castle and Airship 
Orchestra, and invites visitors to 
explore its radiant world of dynamic 
art installations and sound.

Airship Orchestra lands on the Art 
Boat for the first two weeks of the 
festival before grounding at Northshore 
for the remainder. It is a multi-sensory 
inflatable installation up to 6m high 
and is on show from September 3-12.

Sky Castle is an interactive 
dreamscape of inflatable, 
glowing arches and ethereal 
symphonies, taking to the water 
from September 16-25.

Festival-goers can drop in at the 
pop-up bar and enjoy shows by 
duo The Huxleys, while evenings 
will feature soundscapes by Tribal 
Experiences managing director and 

Set sail on a unique festival experience

Yuggera and Turrbal man Shannon 
Ruska, with guest appearances 
from Briefs Factory, Jaguar 
Jonze, Tom Thum and more.

Melbourne-based art and 
technology company Eness is behind 
the otherworldly works which have 
previously appeared in Melbourne 
and Hong Kong (Sky Castle) and 
Washington DC, Shanghai and 
Melbourne (Airship Orchestra).

Over 23 days, Brisbane Festival 
will commission 18 new works, stage 
15 world premieres, deliver 139 

productions – and present events 
in 223 locations across the city. 

Arts Minister Leeanne Enoch said 
she believed Queenslanders would 
embrace the Brisbane Festival’s 
celebration of positivity, resilience, and 
hope after a tough couple of years. 

“The 2021 program has a real focus 
on connecting Brisbane, and bringing 
life to the city’s streets, suburbs 
and cultural venues with diverse and 
unique performances,” Ms Enoch said. 

Showcasing 63 Queensland 
companies and employing more 

Explore the Sky Castle at the Brisbane Festival.

than 1000 local artists, this year’s 
Brisbane Festival program will also 
feature 168 First Nations artists.

Lord Mayor Adrian Schrinner said 
the Brisbane Festival guarantees 
a program of home-grown 
talent and renowned venues. 

“With Sunsuper Riverfire returning, 
Street Serenades bringing music back 
to our suburbs and another jam-
packed program, Brisbane Festival 
will bring our city to life in September 
and provide a significant boost for our 
businesses and much-loved creative 
industries,” Mr Schrinner said. 

A festival spokesperson said The 
Brightly Brisbane Festival invites 
the city to “re-emerge, connect 
and celebrate with an awe-inspiring 
line-up of premiere productions, 
cutting edge collaborations, 
commissioned new work, award-
winning performances, surprising 
venues and a brand-new festival hub”. 

The first public Art Boat voyage is 
at 6pm from Hamilton, Northshore – 
loop – at 6pm on Friday, September 3.

Daytime visits to the Art Boat 
is free. Nighttime is a ticketed 
experience with sunset and evening 
cruises for a 200-capacity crowd.

Brisbane Festival runs from September 
3-25. For details and bookingsvisit 
at brisbanefestival.com.au

http://brisbanefestival.com.au
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Bulk Billing Skin Checks

On Point Skin Cancer Clinic is a family-owned,  
professional, affordable and easily accessible  
practice located in the heart of Kangaroo Point.

Our dedicated skin cancer doctor has a breadth of experience in the detection and treatment of skin cancer and utilises all available 
technology to provide patients with the highest level of care possible. Combining strong technical skills with a deep knowledge across 
all aspects of skin cancer, On Point Skin Cancer Clinic is committed to providing our patients with bespoke and informed advice and 
treatment regarding all of their skin cancer needs.

Dr Ryan M Harvey 
MBBS MHEcon FRACGP

CONTACT US ON 07 3391 0906 O N POI N T CL I N I C.COM.AU

Find us at 35 Ferry St,  
Kangaroo Point

manager@onpointclinic.com.au

If you are retired or semi-retired and 
looking for friendship, fellowship 
and positive social connections, 
then Hamilton Probus club could 
be just what you are looking for.

Club president Anne Gooley said life 
was all about connections and Probus 
highlighted the importance of staying 
connected when you were retired and 
had more time for social interaction.

“We are a very caring organization 
which works to see all members are 
valued and appreciated - and we have 
excellent leaders who plan activity and 
outings for the enjoyment of all,” she said. 

Men’s coffee mornings are held on 
the second Tuesday of every month at 
Vito’s Cucina on Nudgee Rd, Racecourse 
Village, at 10am while Ladies’ coffee 
mornings are held at the same place on 
the fourth Tuesday of each month. 

General meetings are held on 
the first Tuesday of every month 
at 9.30am at St Colomb’s Anglican 
Church Hall, 23 Victoria St, Clayfield. 

For details, contact membership 
officer Barbara Fitzell at 
bandjfitzell@bigpond.com

Meet new pals 
at Probus club

More than 300 pieces of artwork 
including paintings, sculptures, 
ceramics, photography and 
caricatures will be sold this month at 
Brisbane’s biggest pop-up art show.
Organised by Hendra hairdresser, 
Buckley Lowe (pictured), money raised 
from the Life on Life’s Terms exhibition 
will go to Headspace Nundah, which 
provides early intervention mental 
health services to young people.

Mr Lowe said he was a painter 
himself and a massive art fan.

He said there would be very 
affordable art for sale as well as 
established, high end pieces.

“There will be something there for 
everyone,” he said.

“Everybody should be able to afford 
a piece of art I think.”

Mr Lowe said the artists involved in 
the show were from Brisbane, NSW 
and overseas.

He said this was the second art show 
he had organised – the first was held 
last November involving 12 artists and 

Arts sale for 
good cause 
By Judith Maizey 

100 pieces – to raise money for charity.
“I’ve lived in Brisbane for not that 

long - about seven years - and I’ve 
lived all over the world. I’m originally 
my Lancashire (England)... and, when 
I came here, I just felt it needed an 
injection of culture. Brisbane is such 
a great place...but a city needs the 
arts,” he said.

The show will be held at 
Newmarket Motors Retail Space,  
276 Newmarket Rd, Wilston, on 
August 21 and 22.

The inspiration for the title of the 
show comes from Mr Buckley’s own 
experiences coping with anxiety, 
addiction, health, rehabilitation  
and the stresses of fast living. 

Life on Life’s Terms is a positive 
expression that means “living 
through life’s circumstances as  
they are”, he said.

Mr Buckley said this was 
particularly relevant with COVID

that had been so trying on so 
many levels. 

mailto:bandjfitzell@bigpond.com
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As an oncologist at a Brisbane private 
hospital, David Schlect is a busy man 
working long hours, always on call.

But at the end of each day for the 
past 18 months, he has, without 
fail, recited a poem “of hope” and 
posted it to his Facebook page.

“It’s called Poetry from the 
Pandemic...it just seemed to me 
that it was something that I could 
do, a response to the pandemic 
that was positive, constructive 
and hopeful,” he said.

 “At the end of the day, I quickly 
rustle up a poem and perform it (for 
Facebook) either by myself or with 
friends or people around me,” he said.

“For a person of my age, I think 
poetry was much more accessible and 
evident when I was a child. We all had 
our own anthology...and many people 
kept that thing going by having an 
anthology by their bedside or on a book 
shelf where you could quickly grab it.

“I think it’s all on line these days and 
youth don’t have anthologies - or access 
or an impetus to look for poetry.”

The long-time Hamilton resident 

Poetry from the Pandemic
By Judith Maizey said the English romantics such 

as John Keats, Shelley and Samuel 
Coleridge were among his favourites, 
as was the great William Shakespeare.

“His plays and poetry have always 
been important to me,” he said.

“I look for poems of positivity and 
hope and specifically try and avoid 
the opposite of that,” he said.

“A lot of poetry is naturally centred 
on death, dying and the meaning 
of life from that perspective.

“But my interest is the opposite 
of that. It’s about hope and 
positivity and a bit of humour. 
I think humour in poetry is a 
particularly rich vein and great 
source of interesting engagement.”

Dr Schlect said he had co-
authored a book called Hope with 
Damian Mason five years ago.

“So, positivity is my thing,” he said.
Since starting 18 months, Dr 

Schlect reckons he has recited 
about 500 poems from every 
genre including modern.

“I put out one a night, every 
night. I haven’t missed a night 
and I put them on my personal 
Facebook page at 7pm,” he said.

The quietly spoken medico said 

it was also important to bring that 
message of hope to his work.

“For me, the notion of hope is very 
important in what I do in my work, 
likewise in our personal lives,” he said.

“I think there’s a lot of despair 
and depression and I think 

Oncologist Dr David Schlect has been reciting poems “of hope” every night during the Pandemic.

our youth have suffered from 
this during the pandemic.

“I think to be positive is a 
constructive force for all sorts of 
reasons and I would think reading 
a poem every day is a constructive 
force, it’s something I believe in.”

Australia’s biggest local 
news survey show readers’ 

passion for print

The largest national survey of local news audiences in Australia reveals the passion people have for their 
local newspaper and has found they want a much bigger say about its future

The survey asked almost 4200 Australian country press newspaper readers in rural, regional and outer 
suburban areas about the role of local newspapers within their communities

The Australia Research Council project involves researchers from Deakin and RMIT universities with 
support of Country Press Australia

A number of results reveal…

Readers overwhelmingly view a printed copy of their newspaper as an essential service for  
the community 

There is continued strong demand (and passion) for the printed product in rural and  
regional Australia

Readers are 2.6 times more likely to read their local newspaper in print than in a digital format

Readers are FIVE times more likely to go directly to a local news website rather than Google or 
facebook and 10 times more likely than a council website

The majority of audiences prefer a printed newspaper with younger generations also part of  
this trend

59% of readers believe the role of a local newspaper is to act as a community hub

52% of readers have read the same local newspaper between 11 years and 30+ years

*SOURCE: Media Innovation and the Future of Australia’s Country Press – National Report 2021 – Project LP180100813

More reasons why your local 
newspaper is the best way to 
connect your business with 

the community

Inquiries 
admin@qcpa.com.au | qcpa.com.au

202108026854_1-AV33-21
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speech pathology

e: enquiries@speech-pathologists.com.au

speech sounds + clarity
listening + understanding
reading + spelling
phonemic awareness
expressive language
stuttering
adults + children
reading readiness  

dimity williams
t: 0413 307 167

sayso

Mature age
Blue Card

INNER NORTH ONLY
$20/hour

Contact Emma on 
0466 802 456

Need a
yB b sittera

BRISBANE 
SENIORS 
ONLINE

 

Brisbane Seniors On Line provides affordable one-on-one tuition  
for Seniors and over 50s in your own home using your own computer.

VOLUNTEER MENTORS ALSO WELCOME TO JOIN.

WE CAN HELP YOU:
• Learn how to send emails and photos
• Keep in touch using social media  

apps like Facebook
• Become more confident with  

your computer, tablet or  
smart phone

• Ensure your computer is  
secure and much more!

An initial joining fee of $20  
and an annual membership of  
$45 covers 12 months support  
(12 x 1-hour home tuition)  
by BSOL volunteer mentor.

Supported by the Lord Mayor’s Community Fund and Cr David McLachlan, Hamilton Ward

 @BrisbaneSeniorsOnline

To find out more, contact our office on 
07 3393 2225 or visit www.bsol.asn.au

on the record

WITH QMUSIC’S  
NATALIE STRIJLAND
chair@qmusic.com.au

As Brisbane readies itself 
for Winter Sessions, a new 
six-day celebration of live 

music across the city’s vibrant 
Fortitude Valley venues from August 
5-11, I thought I would give you a 
taste of the latest releases to enjoy 
from local artists on the line-up!

1. RUBY GILBERT 
– NO VACANCY
Brisbane’s Americana darling 
Ruby Gilbert returned with a new 
heartache tale in No Vacancy. 
Combining blues and vintage-folk, 
the song earned her a Queensland 
Music Award nomination earlier this 
year, showcasing her soaring vocals 
and signature guitar tones. Hopeless 
yet romantic, she’ll be one to catch 

at The Urban Muster alongside 
C.W. Stoneking, All Our Exes Live 
In Texas and more, held August 
10, at The Fortitude Music Hall. 

2. CLEA – LIMELIGHT
Clea’s latest release, Limelight, 
is full of her trademark floating 
vocals and mystical harmonies, 
continuing a string of consistently 
impressive singles. And no Clea 
song would be complete without a 
stunning visual accompaniment of 
abstract costuming, jaw-dropping 
lighting and scenic beauty. Having 
dipped her toes back into the live 
realm recently, she will headline 
at Lefty’s Music Hall’s Mild Mild 
West show on Thursday, August 5.

3. MINOR PREMIERS – 
AFTER HOLLYWOOD
The debut album, Sheets In 
The Garden, by Minor Premiers 
was a long time coming by the 
band, who have been steadily 
dropping singles since 2018. 
‘After Hollywood’ is one of the 
album’s many highlights, a driving 
rock ballad reminiscent of Hole 
or Youth Group. It’s sure to be 
a great live moment to catch at 
Bris Day Out at The Brightside, 

Fortitude Valley, on the upcoming 
Ekka Holiday, August 11.

4. MELALEUCA – 
JANE’S IN TOWN
One of the greatest acts to 
come out of the latest local 
alt-rock revival is gem in the 
rough Melaleuca, who have 
developed a passionate following 
since their 2019 debut Minutes. 
Fan-favourite Jane’s in Town has 
finally had a release; laidback 
and catchy as it chronicles the 
life and times of their cool titular 
guitarist, Jane. Much like Minor 
Premiers above, they look to be 
a band-to-see at Bris Day Out.

5. THE STRESS 
OF LEISURE – 
BANKER ON TV
Jittery ditty Banker on TV is a 
bullseye from art-rock quartet 
The Stress of Leisure, taken 
from their seventh album Faux 
Wave. An ever-collaborative 
effort from the four-piece, the 
pulsing tune makes you want to 
throw your shades on and stroll 
down main street, sticking it to 
the man at the next opportunity. 
Don’t miss the band supporting 
Regurgitator’s Ben Ely at The 
Zoo, on Thursday, August 5, 
as part of Winter Sessions.

Supported by Brisbane 
City Council and produced by 
QMusic, Winter Sessions runs 
from August 5-11, and features 
headline acts such as No Money 
Enterprise, Thy Art Is Murder, 
Ian Haug (ex-Powderfinger), Ben 
Ely (ex Regurgitator), Nina Las 
Vegas, Miiesha, Trophy Eyes, Last 
Dinosaurs, plus many more. 

PICTURED TOP TO BOTTOM: 
RUBY GILBERT, CLEA, MINOR PREMIERS,  
MELALEUCA, THE STRESS OF LEISURE.
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Corporate House, Gasworks Plaza. Lobby 1, Level 2, 76 Skyring Tce, Newstead Q
sambanisfamilylaw.com.auBook your appointment on 3171 2229

The Footprints Annual Art 
Exhibition and Silent Auction is 
back this year after being cancelled 
in 2020 because of Covid-19.

Exhibition organisers say this 
year’s event will be bigger and 
better – set in a stylish venue with 
a bar and canapés, there will be live 
entertainment from Machine Age.

Footprints marketing co-ordinator 
Mandy Rudat said the exhibition, 
which will host local artists and 
a silent auction on the night, will 
feature a strong community feel.

“Titled Externalise, the exhibition 
aims to showcase our internal personal 
journeys and to share our inner-selves 
with others to create connection and 
inclusion,” Ms Rudat said.

“This is an opportunity for 

Exhibition for the love 
of community
By Isabella Guzman 

everyone in the community to 
participate, and to exhibit and sell 
their art and support Footprints.”

Footprints is encouraging artists 
from all levels and who work with all 
types of mediums and art forms to 
display their work.

“We’re opening up to a larger 
audience to exhibit their work. There 
will be a silent auction; 90 per cent of 
the proceeds will go to the artists and 
10 per cent will go to Footprints,” Ms 
Rudat said.

“The funds raised for Footprints 
will go to upgrade the van used to 
provide transport for client activities 
and outings.”

Head to Lightspace, Fortitude 
Valley, on Thursday, September 16, 
from 5pm-9pm. 

Tickets are free with prior 
registration through Eventbrite 
– footprintsinc.org.au/events/
footprints-2021-art-exhibition/

As shop-front services move 
increasingly online and away from 
face-to-face interaction, not-for-
profit community group Brisbane 
Seniors Online wishes to attract new 
members and also mentors to teach the 
Windows computer operating system 

For more than 20 years in Greater 
Brisbane, Brisbane Seniors Online 
(BSOL) has been providing home 
tuition to the over-50s on computers 
and the internet on devices running 
Windows and Android operating 
systems. 

BSOL also teaches the use of  
Apple devices and smart phones,  
with volunteer, unpaid mentors 
coaching learners.

Many people have recently been 
confused over the need to use smart 
phones to install the QR code app to 
register when entering businesses  
and venues. 

BSOL is running short support and 
information sessions for members on 
this new requirement. Some people 
without smart phones have bought 
expensive smart phones when other 
options are available.

Government agencies like Services 
Australia (formerly Centrelink) now 
discourage clients visiting offices  
and encourage the use of myGov to 

Volunteer Windows 
computer mentors needed

deal with them. 
Tuition is provided on the 

learner’s own computer in their own 
home and at a pace that suits them, 
using empathetic mentors. 

Seniors are taught what they 
would like to know but also what 
they need to know, including how 
to ensure their computer system 
is up-to-date and secure against 
viruses and malware, and how to 
avoid scams. 

There has been a proliferation of 
scams particularly since Covid-19, as 
many seniors and over-50s  spend 
more time socially-isolated at 
home; being computer literate can 
assist with isolation as it is easier to 
contact relatives and friends.

BSOL would like to thank 
Hamilton Ward Councillor David 
McLachlan for his financial support 
and assistance from the Lord 
Mayor’s Community Fund.

A one-off joining fee of $20 is 
required; $45 pays for 12 hours of 
home lessons. Learners are entitled 
to ongoing support for the balance 
of their membership year. 

Contact BSOL at 3393 2225,   
www.bsol.asn.au visit or  
Facebook.com/BrisbaneSeniorsOnline

The Footprints Annual Art Exhibition is back in September.

Gary Alcorn and Margareta.

My Village News is looking for a 
person to work casual hours during 
the day to sell advertising on the 
phone and online, competent 
computers skills, good product 
knowledge and great phone manner.

V
Contact Renee on 3254 4965 

or email advertising@myvillagenews.com.au

http://footprintsinc.org.au/events/footprints-2021-art-exhibition/
http://footprintsinc.org.au/events/footprints-2021-art-exhibition/
http://www.bsol.asn.au
http://Facebook.com/BrisbaneSeniorsOnline
mailto:advertising@myvillagenews.com.au
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A brother and sister artistic duo 
are holding an exhibition later 
this month, exploring their lives 
both as artists and siblings.

Artist Lisa Hatherly said Same 
Same But Different will look 
at a life lived where art and 
creativity are a necessity rather 
than a hobby, as “a means of 
processing life rather than 
controlling it”.

Hatherly said herself and 
brother Brett Cox have 
spent the majority of their 
lives expressing themselves 
creatively. 

“We have come together to 
cast ourselves in relation to 
each other in our first gallery 
showing,” Hatherly said. 

“Same Same But Different 
features individual and 
collaborative artworks created by 
us over the past few years.

“We aim to expose the 
juxtaposition in both our 
personalities and outlook on life 
through our contrasting styles of 
artwork.” 

At 1/477 Brunswick St, Fortitude 
Valley, August 21-29.

Art show’s different approach

Strap on your lifejacket for 
a loving homage to the epic 
movie romance of the 1990s, 
which comes to the Brisbane 
Powerhouse later this month.

Theatre company Act React’s 
Titanic: The Movie, The Play will 
sail again with Jack, Rose, Billy 
Zane… and even the iceberg. 

Act React producer Natalie 
Bochenski said the show is one of 
their most loved productions.

“This is one of our most 
popular big shows, with both 
fans and haters of the 1997 film 
enjoying its deliberately low-
budget special effects and cheeky 
humour,” Bochenski said.

“We want to give audiences a 
stupendously fun and charming 
night out, and what better way 
than to do that than have a romp 
onboard the world’s most famous 
and doomed ocean liner?”

Daren King, who plays heartthrob 
Jack Dawson, said he was excited 
to sink back into the role.

“The most fun aspect of this 
show is welcoming the audience to 

Smash parody returns to 
Powerhouse

come and play with us,” King said.
“I’m keen to get back among the 

Roses again and getting thrown 
when audience members inevitably 
know the movie better than I do.”

Bochenski said the show is 
a favourite due to Titanic’s 
enduring pop culture relevancy.

“The fact that you can flip open 
your social media and still see 
Titanic-inspired memes in your feed 
shows the enduring love people 
have for this film,” she said.

From August 19-September 12. 

Go to brisbanepowerhouse.org/whats-
on/event/titanic/ or call 3358 8600. 

Same Same But 
Different at the 
Valley in August.

STEPHEN HAWKE
0424 818 167

stephenhawke@atrealty.com.au
www.atrealty.com.au

If you’re thinking 
of selling in 20 year's 

time, you will be able 
to call me!

BUT
if you’re interested 

in selling now, 
call my Dad, 

Stephen.

http://brisbanepowerhouse.org/whats-on/event/titanic/
http://brisbanepowerhouse.org/whats-on/event/titanic/


JAY WU  
LICENSED REAL ESTATE AGENT 

Jay is a fully licensed real estate agent 
who has been working in the Brisbane 
property market for over 8 years with 
Australia’s largest real estate network. His 
Ethical, professional, and honest approach 
provides a seamless real estate experience 
when it comes to buying and selling.

Prior to commencing his real estate career, 
Jay graduated double degrees in Accounting 
and business. He spent a number of years 
with International Accounting Firm Ernst & 
Young continuing to develop his knowledge 
in the finance world, with the view that  

this attention to detail would provide a 
great platform for his Real Estate career.

Jay had managed and sold off the plan 
projects located on the northside of 
Brisbane. Understanding the local market, 
using innovative marketing strategies and 
effective database management he was able 
to achieve great results for the projects.

On the residential side, Jay has sold over 
$80 million worth of residential properties 
across Brisbane and Gold Coast area, 
enabling him to gain local knowledge 
in many parts of Brisbane suburbs.

Jay’s ability to speak fluent English and a 
multitude of Asian languages enables him to 
capitalise on the many buyers from the region 
and their passion for Queensland real esate.

His ambition is to ensure that his 
passion for real estate results in a 
recordbreaking price for every client.

If you are buying or selling with Jay, 
we know you are in good hands.

906/41 Ramsgate Street, Kelvin Grove

Price 
Type
Web ID

$530K Inspection by appointment! 
Apartment
1P3984

2 2 1

1004/30 Festival Place Newstead

Price 
Type
Land
Web ID

Offers Over $599,000 
Apartment
102m²
1P3965 2 2 1

A U M R . C O M . A U

CONTACT JAY  0402 686 929
JAYWU@AUMR.COM.AU


